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WHICH CHANGES
EVERYONE'’S LIFE GLOBALLY




MISSION

TO UPLIFT ALL
STAKEHOLDERS
VALUE OF LIFE




CORE VALUES
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NUTRITION PROFESS

We stand together in pursuit of our
shared goals. Believing in the power of
collaboration, we embrace diverse
perspectives and foster a culture of
respect and inclusion. Our strength
lies in our united front, as we bridge
gaps between nutrition, health, and
science to enhance quality of life
worldwide

We operate our business with
awareness of Transparency in all
processes and business operations
because of good governance. It means
a lot to the business related to life
and health.

We believe everything we do,
we rise standard level even higher
to develop everyone’s quality

of life.




OUR
BELIEF

HAPPINESS CURES ALL

REAL INGREDIENTS
REAL QUALITY
REAL RESULTS
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THE ISLAMIC COMMITTEE OFFICE OF THAILAND

INTERNATIONAL STANDARDS

Food and Drug Administration
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Good Manufacturing Practice
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International Organization for Standardization (ISO 22000:2005)
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Halal Food
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Cosmetics Good Manufacturing Practices (ISO 22716)
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ABOUT
NUTRITION
PROFESS

2013

Expanding to OEM
industry

2020
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flagship products : Start up Skincare under
" — brand “Cosmesia”



DISTRIBUTION CHANNELS

Social Market
commerce Place
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